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BLOOMSBURY 
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Harry Potter  Strong 
financial 
position  

Growing 
academic digital  
revenues 

Editorial 
and design 
excellence 

Multi -platform 
global  
publisher  

Rich in 
intellectual 
property  



BUSINESS HIGHLIGHTS  
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Financial performance:  

ÅStrong revenue growth of 19% driven by Childrenôs with 

Harry Potter and Sarah J. Maas 

ÅProfit reflects end of term of Qatar services contract (as 

announced in December 2015) 

ÅTrading in line with managementôs expectations 

 
Bloomsbury 2020:   

ÅOn track ï two 
launches due in 
2016/17 

ÅA&P revenues from 
digital resources  
double 

Excellent cash flow 
generation, with 
£9.1 million cash at 31/8/16  

Interim dividend 
increases by 4% 



Note:  
1. The above results are Adjusted by excluding highlighted items, which are shown on slide 29. 
2. The effective tax rate is the adjusted rate used to calculate adjusted EPS. The reported rate in the 

period is 25.2% (2015/16: 20.2%)  
 

FINANCIAL HIGHLIGHTS  
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H1 £m 
  

2016/17 
  

2015/16 
Change  

% 

Revenue 62.7 52.7 19% 

Operating profit  margin  2.3% 3.5% - 

Pre-tax profit 1.5 1.9 (22%) 

Effective tax rate 2 15.1% 17.0% - 

Diluted EPS 1.65p 2.06p (20%) 

Net cash 9.1 0.9 893% 

Interim dividend per share  1.10p 1.06p 4% 



REVENUE  
BY PUBLISHING DIVISION  

H1 2016/17  
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59% 41% 

Non-Consumer revenues grow 4%  
excluding Qatar contract  

£m Consumer Non-Consumer 

Revenues H1 2016/17 37.3 25.4 

Revenues H1 2015/16 27.5 25.2 

Change % 36% 1% 

Operating profit H1 2016/17 1.3 0.1 
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H1 £m 2016/17 2015/16 Change % 

Adult Trade 13.4 12.8 5% 

Childrenôs Trade 23.9 14.7 63% 

Total Consumer 37.3 27.5 36%  

Academic & Professional 16.6 15.9 4% 

Special Interest 8.1 7.8 4% 

Content Services 0.7 1.5 (56%) 

Total Non-Consumer 25.4 25.2 1%  

Total revenue 62.7 52.7 19% 

Adult 
21% 

A&P 
27%  

Special 
Interest

13%  9.2   0.6  
 0.8   0.2  

(0.8)  

2015/16 Children's Adult A&P Special
Interest

Content
Services

2016/17

52.7 62.7 

Total revenue £m 

REVENUE  
BY SUB-DIVISION  

Revenue growth in Adult, 
Childrenôs, A&P and Special 
Interest   

Content Services revenues 
grew 7% excluding 
Qatar contract 

Childrenôs  

38% 

Content 

Services 

1% 



REVENUES  
BY GEOGRAPHIC SOURCE  
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New York 

Revenues up 

4% 

17% 

London 

New Delhi  

Revenues up 

Sydney 

Revenues up 

Revenues increase 14% using constant exchange rates 

Note: The above revenue increases are in local currency 

51% 

48% 



REVENUE MIX  
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H1 £m 2016/17 2015/16 Change % 

Print 51.7 41.5 25% 

E-books 5.7 5.9 (4%) 

Digital resource 2.0 1.2 65% 

Digital 7.7 7.1 8% 

Total title sales 59.4 48.6 22% 

Copyright licences 2.7 2.4 13% 

Management contracts 0.4 1.2 (67%) 

Other 0.2 0.5 (60%) 

Rights and Services 3.3 4.1 (21%) 

Total revenue 62.7 52.7 19% 

Print books 87% of  

Total title sales ï continued 

demand for print format 

UK industry e-book sales 

down 12% calendar H1 2016 

(Source: UK PA)  

Digital resource revenues 

grow 65%, mainly in A&P 

division 

Qatar contract term ends 

£0.9m effect in H1 




